Umhverti alpjodasprotans



HVAD ER ALPJODASPROTI ?

. Alpjodlegur markadur

Starfsemi ekki varin
samkeppni med
styrkjum eda tollum

Byggir ekki 3
takmorkudum
nattUraudlindum




ISLENSKIR ALPJODASPROTAR
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HVAD SEGIR MCKINSEY

“Iceland needs to excel at creating new

companies. Taking venture capital investment

levels in the US as a benchmark, Iceland would
need to invest around

3 Billion ISK annually”

McKinsey&Company




EKKI AUDVELT AD VERA FRUMKVODULL
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SERISLENSKAR ASKORANIR
Og Takiferl

Smae0d heimamarkads
Lega landsins
Tungumal

Vedrid



HEIMATILBUNAR ASKORANIR

1. Adgengi ad fjarmagni
2. Gjaldmidill
3. Menntun




FJOGUR EINFOLD SKREF

1. Hugmynd
2. Fjarmagn
3. Starfsfolk
4. Markadur

Kisildalur og Utganga ©




1. HUGMYND:

GODUR JARDVEGUR FYRIR HUGMYNDIR

e Samfélagslegur medbyr
e Oflug grasrot

* Teekniprounarsjodur
*Gulleggid

* Fyrsti vidskiptavinurinn
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Fjarmagn

2. FJARMAGN:

ADGENGI| AD FJARMAGNI
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2. FJARMAGN:

SKORTUR A FJARMAGN|
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*Hazegja a vext
*Selja of snemma
*Flytja

e Erlendir fjarfestar
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2: FIARMAGN

FERLENDAR FJARFESTINGAR EFTIR HRUN

MARORKA
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3. STARFSFOLK

SAMKEPPNI UM STARFSFOLK

e Taeknimenntun

e FrumkvoOdlahafni

*SOlu og markadsfolk
* Alpjodlegt starfstolk
e Skattalegir hvatar




4. MARKADUR:

UTFLUTNINGS MARKADUR

e Starfsstdd erlendis
* pekking a marka0di
*Erlendir fjarfestar
*Fjarfesting i
markadsstarfi
*Gjaldeyrisvarnir




BESTUN A UMHVERFI ALPJODASPRO

Skattalegir hvatar a laun
og fjarfestingu
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